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ATTIK. 


We occupy a space of our own. 


A communications company cut with energy and attitude unlike 
anything you have ever experienced. 


We are absolutely passionate about creativity. 


We fluidly navigate brands through all media in a style that disrupts 
convention. We conceptualise corporate brand strategy, design and produce 
it for virtually every medium. 


To achieve this, we take on the role of advisor, partner, challenger 
and brand guardian. 
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Our creativity for client brands emerges through an ongoing 
process that's custom-tailored to each challenge: 


Audit. 

We carefully investigate modes of experience and intuition to 
gain consensus on current brand situations including the legacy, 
perception, objectives, differentiation and case study. 


Articulate. 

The unique, compelling insight that drives and unites all aspects 
ofbrand expression, both rational and emotional. This is then 
dissected in monadic fashion to build a sort of sensory language. 
The creative rationale. 


Apply. 
We integrate the sensory language as a creative recommendation 
for brand launch/repositioning, product development, marketing 


communications, environmental experience, and sales strategy, 
delivered at strength across all forms of media. 


Announce, 

Hands-on implementation and production supervision for final art, 
design specifications, prototypes, and installation ensure sound 
delivery of concept to tangible reality. 


Adhere. 

Comprehensive brand guidelines and ongoing awareness tracking 
help to maintain brand integrity. The brand is now fortified from the 
variable affects of the market, yet poised to evolve fluidly over time. 


Noise, 


Noise. exists as an all-encompassing idea. 


Noise. filters our thoughts and inspirations simultaneously through 
each individual, to create a single, holistic experience. 


Noise. is our process, direction and experimentation, our creative 
journey - our سی‎ and passion. A position. Now and the future. 
Noise. grows and flourishes. 


A statement forming our directional map. An intensity that is expressed 
through and within our team. Transcending our existing creative boundaries 
to gain a new perspective. 


NoiseFour. 
Five Studios. One vision. Synergy. 
An exercise to develop and expand our creative process. 


Noise. offers us the opportunity to develop, test and explore 
new modes, sensibilities and experiences outside the commercial 
environment. À chance to show how we think. How we create. 


Noise. is the space in which we experiment, finding expression 
and development as individuals within a collective. 


Noise. increases our diversity, creating new avenues for us to 
explore. Without the limitations or practical parameters of the 
commercial world we are free to harness ideas and concepts 
that might falter in the traditional design process. Noise. is the 
most personal and honest representation of our creative talents. 
Where we open ourselves up to questions. Where we are not 
afraid to try and fail because the results always stretch us. 
The same avenues of exploration we reveal during a Noise. 
project are distilled and, in time, fused into our existing process. 


The key to the future of multi-disciplinary collaboration lies in the insularity 
of businesses today. 


No matter how hard good people resist, company cultures, even industry 
cultures, eventually produce a kind of ‘Group Think’ - an absence of really 
new thinking in groups that share the same experiences, attitudes and values. 
The result is an unfortunate insularity. The focus narrows to a circle of products 
and competitors. The universe of possibilities contracts to the familiar and that 
makes innovation difficult. 


Actually, most of us probably don’t need more expertise in our specialization. 
What we need is a regular dose of fresh perspectives. The kind of perspectives 
that can only come from a circle of collaborators from outside the tent who 
bring a new mix of experiences, viewpoints, insights and disciplines to bear 
on an assignment. 


That is the function of multi-disciplinary collaboration, the expansion 

of visions and alternatives, and it is something ATTIK does very well. 

They bring a special perspective to a project and the talent to translate that 
perspective into action. They are excellent at helping to uncover non-obvious 
approaches and solutions. They are innovative. 


What’s more, they are fun to work with. 


And in my mind, that is as good а recipe as there is Юг an effective collaboration. 


J Mays. 
Vice President Design. The Ford Motor Company. 


Simon Needham. James Sommerville. 


William Travis. Simon Dixon. 


Creative Director. NoiseFour. 


Jim Moran. Aporva Baxi. 
Creative Director. NoiseFour. 
Dave Taylor. Phil Dean. 


ATTIK. 


Аз a team we felt the weight of past achievements and our history 
may hold us back. How could we avoid treading old or existing ground? 
What should we leave behind? What should we bring with us? Is our 
past relevant to us now? How do we take an existing process, break 
down its components and reconstitute it to inspire us in new directions? 


Making our creative experience tangible is our greatest challenge. 
Exposing and expressing the way we think and create. 


NoiseFour. is a snapshot that marks our progress to date. 
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NoiseL ар. 

NoiseLab is where we defy 
convention. It is the conceptual home 
for all experimental creativity — and 
process — within the Noise sphere. 
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CreativeFreedom. 


CultureLife. 

Our culture and drive is our lifeblood 
— across all forms of creativity. It is an 
intrinsic part of ATTIK process as well 
as a vital route to individual freedom 
and collective expression. 


Breathe alone, Exhale together. 
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OurHome. 


RealityArchive. 

The commercial application of 
thoughts, ideas and process explored 
through Noise. It provides an insight 
into output across all disciplines. 
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